Reach over 65,000 members when you advertise in

You can advertise here, too!

For information, please send your business card with your name, address,
phone number and your email address to: Greylock Federal Credit Union,
¢/0 Money Talks Editor, 150 West Street, Pittsfield, MA 01201

Advertisers and ads are subject to GFCU approval.

GFCU COURTESY CARD

Present this coupon and get $5.00 off
any single entree item.

ASRERS

1015 South Street, Pittsfield, MA 01201
For information or reservations, call (413)499-2075 ext.5.

Note: this cannot be used in addition to any other discount or promotion [including the 4-6 Fix].
Limit one discount per table. Expires 12/31/08.

128 South Street
Pittsfield
(413) 443-5943

150 West Street
Pittsfield
(413) 236-4840

40 Main Street
North Adams
(413) 663-6576

Ask about the

552 Main Street
Williamstown

Homeowners
(413) 458-5724 Insurance Discount
2 Park Street Program‘

Adams You may qualify to save 10% or more!
(413) 743-9624

329 Stockbridge Rd.
Great Barrington
(413) 429-8090

Non-deposit investment and insurance products
are not NCUA insured, and not obligations of or
guaranteed by Greylock. May lose value.

Get your car detailed FREE every month

\ZLL

AND JIM SALVIE'S SIGNATURE SERIES

“Building on a reputation you can trust.”

OPEN: SAT 9-5+SUN 11-4
berkshiremazda.com

765 & 768 EAST ST, PITTSFIELD
413-499-3311

GIA
expands
with Health
Insurance
coverage

Greylock Insurance Agency has expanded its serv-
ices to offer employer health plans. Specialist in
group health insurance Jeff Naughton joined the
agency as a vice president, bringing his 23 years
experience in insurance.

Monitoring for Fraud

Falcon Fraud Manager is Greylock’s fraud monitoring
system for credit and debit card activity. When your card
activity changes — for example if your card is used other than where you live
or regularly shop — this is considered ‘suspicious’ activity. That’s where

Jay Naughton Falcon comes in to help you.

VP of Insurance Services

If you travel or vacation — PLEASE call Greylock in advance to advise that
you will have unusual activity on your plastic. Without a call from you, in an
effort to prevent fraud on your plastic, Falcon will block transactions that
seem ‘suspicious,’ or shut down your card altogether. Falcon attempts to con-
tact you directly at your phone number on file with a recorded message to
verify anything that seems suspicious. You may be asked to verify the last four
digits of your social security number to ensure they are contacting the true
cardholder. No one, by either recorded message or a live voice, will ever ask
you for your card number, password, or other personal information. And if
Falcon cannot reach you, your cards may be permanently blocked. DON'T
LET THIS HAPPEN! Avoid losing the use of your plastic with a simple heads-up
phone call to notify us of a change in your plastic usage!

Greylock Insurance Agency can now help local
businesses choose a health insurance plan that is
right for their particular organization. This is a new
addition to the services already offered for Berkshire
County employers in need of an advocate when
selecting a health care plan.

Fraud Center numbers:
The number for Falcon for debit cards is 800-890-5097
The number for Falcon for credit cards is 800-437-9392

Given the ongoing changes in the health insurance
industry including the new Massachusetts Health
Care Law, many employers in the Berkshires do not
have the staff or the time to keep abreast of the
health care environment. Greylock Insurance is
positioned to bring a resource of experience and
expertise to their Human Resource team.

Naughton’s office is at 40 Main Street in North
Adams. He is able to meet customers at home, place
of business, or any Greylock Insurance Agency
location throughout Berkshire County. GIA also
handles commercial and personal lines sales, group
life, group dental, group disability insurance as well
as claims service and premium payments. Find more
information at www.greylockinsuranceagency.com.

The Falcon monitoring system has

saved a lot of fraud dollars (and

anxiety) for Greylock members.

Over the last two years,

more than $1.3 million has

been saved on more than p
11,000 card accounts! \

Help Greylock keep you safe by
calling ahead when you travel! ﬁ

4 Please tell us if there are ways we can improve our service. We welcome your
e “s a 0“ l suggestions so we can help you to better utilize your Greylock membership.
® Your comments will help us to do a better job!
On your last transaction, rate our: . - -
Promptness [J Excellent [ Satisfactory ] Unsatisfactory or a reply, please complete:
Courtesy [J Excellent [ Satisfactory  [] Unsatisfactory
Knowledge [] Excellent [ Satisfactory  [] Unsatisfactory Name:
I would like to receive information on the following services: Pkilsss
[] Quality Time Club [] Insurance Services

[ Youth Club [J Investment Services
[J Branch Locations

[] ATM Locations

] Business Banking
[J Consumer Loans [J Online Services
[J Home Loans [J Greylock Mall
[J Convenience Services  [] Other

Account #:

E-mail Address:

How do you rate our online Home Banking? Is there anything we can do to make it more comfortable for you? How can we improve our services to you? Comments:

Would you recommend Greylock to a friend or family member? [ YES [ NO
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1
1
1
1
1
1
1
1
1
1
1
i ] Deposit Accounts
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A Quarterly Newsletter for Greylock Federal Credit Union Members

Holiday Closings
Columbus Day, October 13
Veterans’ Day, November 11
Thanksgiving Day, November 27
Christmas Day, December 25
New Year's Day, January 1, 2009

Moving?
Please notify Greylock with your new address
and telephone number.

Traffic patterns to change for

members at West St. branch
The Beacon Cinema project in downtown Pittsfield is
underway! Pedestrians and drivers, including those
visiting the Greylock West St. branch, should anticipate
short-term access disruptions in the area of the
project. Depending on time frames during construction,
some changes will include:

- Northbound traffic on McKay St. will be diverted
through the McKay St. parking garage

- Southbound traffic on McKay St. dead-ending at
the Central Block

- Short-term parking area on McKay St., directly in
front of the parking garage will be closed

The City is working to provide temporary parking and a
temporary loading zone along West St. The six-cinema,
retail, office, and restaurant space in the historic
Kennell-Kresge building is expected to create jobs
and business growth, and will restore another beautiful
facade to North St.

Full-service banking is also available without disruption
at Greylock’s nearby branches at Elm St., Kellogg St.,
and Merrill Road. Insurance services are available
at 128 South St., with plenty of free parking.
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GREYLOCK IS SOUND

Staying close to home has paid off for Greylock. Our Credit Union continues to experience
growth, despite the strong headwinds from the global credit crisis. I attribute Greylock’s
strength to its 100% local focus. The Callahan report shows us, again, at #1 in the country
for value, based on our ability to do three key things better than any other credit union:

v hold loan rates low
4 keep deposit rates as high as possible

v invest in new branches and services to boost our convenience

You can do those things only if you have a strong financial position, a loyal membership
base, and a stable, professional group of employees who are totally committed to provid-
ing outstanding service. Where does that strength and stability come from? Straight
from our roots in the community, and from the fact that we are a financial cooperative.
Every dollar that our members invest in the Credit Union is reinvested directly into the
community in the form of home mortgages, auto loans, and small business loans. This
local lending model has survived the test of time. The latest turmoil in the global finan-
cial markets affects every financial institution, but we are relatively insulated from it
because we are not subject to the whims of Wall Street, and because we are lending to
people we know at terms they can understand and afford. 2007 was one of Greylock’s
strongest in its 73-year history.

#1 — Again. Greylock has secured top status among US credit unions for total value
provided to its members. Callahan & Associates, a national firm that tracks credit union
performance, reported that Greylock ranks #1 for total return to its members/owners in
its new asset category of $1 billion to $2.5 billion. In 2007 Greylock attained #1 status
among credit unions in the $500 million to $1 billion category. First-quarter growth in
2008 brought Greylock into a new group of 101 credit unions across the country.

I want you to remember that even among all the uncertainty around the country, Greylock
remains safe, strong, and stable. Please visit soon, and tell ‘em, “Angelo sent you!”

Sincerely,

Angelo C. Stracuzzi
President and Chief Executive Officer
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